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Name of Module:                Field Study   Module No.  

 Module Owner:                Prof. Marjo-Riitta Diehl   
 

 

Contact: Marjo-riitta.diehl@ebs.edu 

Programme/-s of Study: Full time MBA 

Semester: Spring Term 

ECTS: 6 

Prerequisites: The module will be taught in English; however, it will involve significant 
interactions with German companies; hence a good working knowledge of 
German is desirable. 

Contribution to 
Programme Learning 
Goals: 

LO 2: Graduates are able to directly transfer their knowledge to practice. 

LO 3: Graduates understand technology and its impact on both individuals and 
organisations. 

LO 5: Graduates are able to integrate effectively themselves and others into 
multicultural teams. 

LO 6: Graduates understand current issues and trends in business and 
management (e.g., market, regulation) that have the potential to affect their 
organisations. 

LO 7: Graduates are able to select, interpret and critically evaluate information 
and derive meaningful answers using scientific methods. 

LO 11: Graduates can identify and leverage business opportunities. 
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Contents of Module and 
Intended Outcomes: 

 

This module provides both practical and advanced conceptual perspectives on 
strategy and/or related topic areas (organization, strategy, innovation, business 
model development etc.). Through a consulting field study, MBA students learn 
to apply core strategy and innovation concepts in an interactive, real-life project 
in cooperation with a dedicated company. This experience will be combined with 
mentoring session/lectures, where participants become familiar with advanced 
analytical tools in the areas outlined above. 

 

Relation to other 
Modules/Programmes: 

This module provides basic insights into different tools and methodologies of 
strategy consultants. Students will not only learn state-of-the art analytical tools 
in the area of strategy development, but also apply them in an interactive, real-
life project and present their results to the management committee of the client 
organization.  

 

Workload Allocation: 180 h total student’s workload, thereof: 

 Interaction, Feedback and Presentations (20x90)   30h 

 Preparation &  Project work    150h 

 

Grading: 

 

 

180 Examination Points 
 

Kind of Examination Related Course Points           TG/IG 

Project & presentation Module 120 TG 

Class participation & 
peer Evaluation             

Module 60 IG 
 

 

Information on Papers, 
Allocation of Subjects & 
Groups, Homework etc.: 

 

This module implies working within teams and with very frequent contact with 
faculty members and client representatives involved in the project. The student 
teams have to work towards frequent and tight deadlines, making this a 
demanding module. Meetings will also take place on the weekends. 
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1. Course: Field Study            Course No.  

 Instructor/-s: Prof. Marjo-Riitta Diehl 
 

 

Contact: Marjo-riitta,diehl@ebs.edu 

ECTS: 6 

Number of Sessions:  20 (Around 30h of mentoring sessions in classroom, including kick-off, interim 
presentation and final presentation)  

Language: English 

Course Description: In this course the students become acquainted with the roles of consultants and 
other professionals who aim at initiating, implementing, managing, and/or 
accompanying strategic and organizational change or innovation processes in 
firms. The course provides the participants with both conceptual foundations and 
practical experience in the management of consulting projects.  

The course will be held in close interaction with experienced practitioners 
(consultants and/or managers in non-consulting firms). Parts of the course may 
even take place as an off-site event. The students will be able to apply many of the 
concepts, ideas and approaches discussed in other courses within this module in 
practice.  

Recommended 
Readings: 

Turner, A. N.: Consulting is More than Giving Advice. In: Harvard Business 
Review, Sept./Oct. 1982, pp. 120-128. 

Schein, E.: Process Consultation. Vol. I; Its Role in Organization Development. 
Reading et al., 2nd edition, 1998, pages 1-20. 

Tufte, Edward R.: The Visual Display of Quantitative Information. 2
nd

 edition. 
Cheshire, CT: Graphics Press 2009. 

 Brown, T.: Design Thinking. Harvard Business Review, June 2008, pp. 1-10 

Maister, D. H.: Managing the Professional Service Firm. New York et al.: Free 
Press, 1995, Chapters 5-8. 

Katzenbach, J. R. / Smith, D. K.: The Wisdom of Teams. Boston: HBS Press, 
1993. 

Minto, B.: The Pyramid Principle: Logic in Writing and Thinking. 3rd edition. 
Financial Times: Pitman Publishing, 2002.  

Zelazny, G.: Say It With Charts: The Executive‘s Guide to Visual Communication. 
4th edition. McGraw-Hill 2001. Or:  

Zelazny, G.: Say It With Presentations: How to Design and Deliver Successful 
Business Presentations. McGraw-Hill, 1999. 

Hungenberg, H.: Problemlösung und Kommunikation. Vorgehensweisen und 
Techniken. 2. Auflage. München, Wien, Oldenbourg. 

Pedagogy:  Lecture, Workshop, Real life project 
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Name of Module: Innovation & Entrepreneurship          Module No.: M-STR5-042 

 Module Owner:    Prof. Dr. Diane Robers 
 

 

Contact: 
 

Diane.robers@ebs.edu 

Programme/-s of Study: EBS Full-time MBA 

Accelerated Track                    (mandatory) 

Gateway to Germany Track     (mandatory 

International Track                   (mandatory) 

Semester: 2 

ECTS: 6 

Prerequisites: None 

Contribution to 
Programme Learning 
Goals: 

LO 1: Graduates demonstrate a good understanding of the most important 
theories, principles and methods of Business Administration.. 

LO 2: Graduates are able to directly transfer their knowledge to practice.. 

LO 5: Graduates are able to integrate effectively themselves and others into 
multicultural teams.. 

LO 6: Graduates understand current issues and trends in business and 
management (e.g., market, regulation) that have the potential to affect their 
organisations. 

LO 8: Graduates are able to independently solve problems and direct their own 
learning processes.. 

LO 11: Graduates can identify and leverage business opportunities. 

Contents of Module and        
Intended Outcomes: 

This module aims to provide you with an overview of innovation and 
entrepreneurial thinking and acting in general. It gives a deep insight in how to 
explore and identify market needs and to develop successful new products and 
services for market segments recognized. Module’s course aims to provide 
students with an introduction to innovation and entrepreneurship in general from 
both the classical entrepreneur’s and the corporate entrepreneur’s perspective. 
Furthermore, students will have the chance to recognize a specific opportunity 
and create a new solution for this opportunity. In parallel to this course, the 
outline of a typical business plan and lean start-up methods will be discussed 
and students learn the specific entrepreneurship challenges. This will be proven 
in a Lean-Start up Weekend format, where students cope with specific business 
ideas in teams and present their business cases in a Pitch. Guest speakers 
(entrepreneurs, venture capitalist and other related representatives) are 
completing this module. 

 

Workshop – Lean-Startup-Weekend 

(a) Introduction to the Lean Startup Method and Lean Canvas: Coming from the 
outline of a typical business plan, the Osterwalder business model canvas, and 
subsequently the “Lean Canvas” are introduced. Core concepts of the Lean 
Startup method and its advantages compared to traditional tools of business 
model development are discussed.  

(b) In advance of the workshop, students are divided into groups and are asked 
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to come up with an idea for a new business model or startup that they would like 
to explore further. 

(c) During the lean startup weekend students are required to utilize theories and 
tools from the previous lectures to develop their business ideas into a complete 
and comprehensive business model. At the end of the workshop, the ideas are 
presented in front of a jury and a winning group will be announced. 
 
Students will furthermore improve their communication skills as group 
discussions and presentations are part of the grading scheme. Additionally, 
applying entrepreneurship theory to practical questions is enhanced by case 
study discussions and discussions with distinct guest speakers. 
 

 

Relation to other 
modules/programmes: 

 

Workload Allocation: 

This module refers to and builds on the respective courses in marketing, 
strategic management, and finance. 

 

180 hours total student’s workload, thereof: 

 Classes (15x90 minutes)                                                       22,5h  

 Pre-reading & Wrap-up                                                         42,5 h 

 Preparation Lean Start-Up Weekend                                           30 h 

 Lean Start-Up Weekend                                                          45 h 

 Presentation Technics + Presentation Preparation                     40 h  

 

Grading: 
 

180 Examination Points 
 
Types of Exams Related Course Points           TG/IG 

    

Presentation Entire module 160   TG 

Class Participation Entire module 20    IG 
 

Information on Papers,  
Allocation of Subjects &  
Groups, Homework etc.: 

Individual work and group work will give you the chance to understand how to 
create successful new products and services for existing or future markets. 
Guest speakers will build a strong linkage to practice. Case studies and 
discussions with experienced guest speakers will help to apply learnings. 
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Course 1: From Opportunity to Business  Course No.: L-MKT5-XXX 

 Instructor: Prof. Dr. Katrin Burmeister-Lamp  
 

 

Guest Speaker/-s: Venture capitalist, entrepreneurs, business angels, investment manager and 
marketing experts 

Contact: to be announced  

ECTS: 3 

Number of Sessions:    7 

Language:  English 

Course Description: Lecture - Introduction to Innovation & Entrepreneurship 

(a) Introduction to Innovation and Innovation Management: What is innovation and 
which forms of innovation exist?  

What distinguishes the Best Innovators from the Worst? 

How do leading innovators consistently launch successful new products? 

What new-product projects should my company focus on? 

Students learn about the fundamentals of innovation and how to manage 
innovation in companies. 

(b) Introduction to Entrepreneurship: Moving over from classical innovation 
management to corporate entrepreneurship, students learn about business model 
innovation and the basics of entrepreneurship, from the corporate perspective as 
well as in a startup setting. Core concepts of entrepreneurship are presented, such 
as the entrepreneurial process and opportunity recognition, as well as challenges 
of entrepreneurship and fundamentals of entrepreneurial finance, marketing and 
sales.  

Required Readings: Robert G. Cooper (2017): Winning at New Products: Creating Value 

Through Innovation, 5th Edition 

Osterwalder, A., & Pigneur, Y. (2010). Business model generation: a handbook for 
visionaries, game changers, and challengers. John Wiley & Sons. 

Ries, E. (2011). The lean startup: How today's entrepreneurs use continuous 
innovation to create radically successful businesses. Crown Books. 

Preston, J. (2001): Success Factors in Technology-based Entrepreneurship (MIT 
2001). 

Gilbert, C.; Eyring, M. (2010): Beating the Odds When You Launch a New Venture 
(HBR May 2010). 

Homburg, C.; Kuester, S.; Krohmer, H. (2009): Marketing Management. A 
Contemporary Perspective. 

Sahlmann, W. (1997): How to Write a Great Business Plan (HBR Jul/Aug 1997. 

Further Recommended 
Readings: 

Coulson-Thomas, C. (2016): Corporate Leadership and Startup Entrepreneurship 
(Effective Executive Mar 2016). 

Bessant, J., Tidd, J., (2015): Innovation and Entrepreneurship. Wiley. 

Bygrave, W., Zacharakis, A. (2014): Entrepreneurship. Wiley. 

Christensen, C. M. (2013): The Innovator's Dilemma: When New Technologies 
Cause Great Firms to Fail (HBR Nov 2013). 

Katz, Green (2013): Entrepreneurial Small Business. 

mailto:peter.russo@ebs.edu
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Hisrich, R.; Peters, M.; Sheperd, D. (2010): Entrepreneurship. New York: McGraw-
Hill. 

Volkmann, C.; Tokarski, K.; Gruenhagen, M. (2010): Entrepreneurship in a 
European Perspective. Wiesbaden: Gabler. 

Kotler, P. & Keller, K.L. (2006): Marketing Management. Upper Saddle River, NJ, 
Prentice Hall International, 2006. 

Dorf, R.; Byers, T. (2005): Technology Ventures: From Idea to Enterprise. New 
York: McGraw-Hill. 

Mullins, J. (2003): The New Business Road Test. London: Prentice Hall. 

 

Pedagogy:  
 

Lectures, Discussions & Workshop 

 
 

 
Course 2: Digital transformation  Course No.: L-MKT5-XXX 

 Instructor: Prof. Dr. Arne Buchwald  
 

 

Guest Speaker/-s: Digital transformation experts 

Contact: arne.buchwald@ebs.edu  

ECTS: 3 

Number of Sessions:    8 

Language:  English 

Course Description: Lecture - Digital transformation 

Digital transformation changes the fundamental rules of the game in both society 
and economy. While digitalization in the economy, so far, has mostly been a 
means to increase the efficiency in organizations, the current state of digitalization 
now goes beyond efficiency and enables fundamentally new business models; at 
the same time, business models that were traditionally successful are now 
increasingly challenged by new entrants. 

This module covers advanced conceptual perspectives on the nature of the digital 
transformation and how digital transformation changes the fundamental premises 
from the analog to the digital age with regard to  

- customers,  

- competition,  

- data,  

- innovation, and  

- value proposition.  

By participating in this module, students understand what is digitalization and what 
is digital transformation, identify the necessary organizational changes from the 
analog age to the digital age as part of the digital transformation across industries, 
understand what constitutes a truly disruptive business model and what only rather 
challenges companies in an industry, and learn to apply important concepts to 
evaluate the impact of digital transformation.  

Required Readings: Hanna, N. (2016): Mastering digital transformation: towards a smarter society, 
economy, city and nation. Bingley: Emerald Publishing. 
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Rogers, D. (2016): The digital transformation playbook: rethink your business for 
the digital age. New York: Columbia Business School Publishing. 

Further Recommended 
Readings: 

N/A 

 

Pedagogy:  
 

Lectures, Discussions & Workshop 
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Name of Module Leadership                Module No.: M-PDV5-012 

 Module Owner:     Prof. Dr.  Marjo-Riitta Diehl, PhD 
 

 

Contact: marjo-riitta.diehl@ebs.edu 

Programme/-s of Study: EBS Full-time MBA 

Accelerated Track                   (mandatory) 

Gateway to Germany Track    (mandatory) 

International Track                   (mandatory) 

Semester: 2 

ECTS: 6 

Prerequisites: none 

Contribution to 
Programme Learning 
Outcomes: 

LO 2: Graduates are able to directly transfer their knowledge to practice. 

LO 5: Graduates are able to integrate effectively themselves and others into 
multicultural teams. 

LO 6: Graduates understand current issues and trends in business and 
management (e.g., market, regulation) that have the potential to affect their 
organisations. 

LO 9: Graduates are aware of the impact of their decisions and recognize the 
ethical dilemmas inherent in most business decisions. 

LO 10: Graduates are able to inspire and motivate others. 

 

 

 

Contents and        
Learning Outcomes of 
Module: 

This module aims to broaden the horizon of participants, challenge their thinking 
and help them to carve out their own values and define their role as future 
responsible leaders. Students learn the fundamentals of how to cope with the 
multifunctional and multidimensional problems of leadership in and of an 
organization. The skills and knowledge acquired in this module are of major 
importance for employees, irrespective of a later career specialization.  
 
Upon completion of this module students should: 

 Be able to critically discuss classical leadership dilemmas, e.g. the trade- 
offs between short-term and long-term orientation or between individual 
and societal interests; 

 Gain clarity of their own leadership principles, values, and ethical 
boundaries, and how they will respond under pressure when severely 
challenged; 

 Understand what motivates them, both extrinsically and intrinsically, and to 
find leadership paths that will enable them to utilize capabilities;   

 Understand how to motivate others and how to create organizational 
conditions in which others are able to utilize their capabilities and further 
develop them.  

 See organizations in their full complexity and understand how to manage 
and lead them. 
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Relation to other 
Modules/Programmes: 

This module builds on the Managerial Effectiveness workshops and serves as 
basis for the electives on strategy, consulting, HR and organizational change.  

 
Workload Allocation: 

 
180 h total student’s workload, thereof:  
 

 Classes  (24x90 minutes)                                                36h                                                                                     
 Pre-reading                                                                      54 h 
 Presentation                                                                     50 h 
 Essay                                                                               40 h 

Grading: 
 

 
 

180 Examination Points  

 
Types of Examination Related Course Points           TG/IG 

Evaluated Exercise  

Class Participation  

Exercises  

OB 

OB 

OB 

 30 

 30 

 30 

IG 

IG 

TG 

Evaluated Exercise Leading Responsibly  30 IG 

Learning Journal  Leading Responsibly  30 IG 
 

                                                            

Information on Papers,  
Allocation of Subjects &  
Groups, Homework etc.: 

  Class participation              Leading Responsibly                30                  IG 

        

TBA 

 
 

 
1. Course: Organizational Behavior Course No.: L-PDV5-066 

 Instructor/-s: Prof. Dr. Myriam Bechtoldt 
 

 

Guest Speaker/-s:  One or more guest speakers to be announced later 

Contact: Myriam.bechtoldt@ebs.edu 

ECTS: 3 

Number of Sessions:  12 

Language: English 

Course Description:  

This course provides students with an overview of the key theories and concepts 
of organizational behavior from the leadership perspective. The key objective of 
the course is to increase students’ understanding of the basic principles of human 
behaviour, and of how and why individuals behave the way they do in 
organizations. In so doing the course develops knowledge of the human side of 
managing business and the interaction between leaders and employees. Specific 
topics covered include motivation, work-related attitudes, organizational culture, 
and leadership.   

The course is highly interactive and the students contribute to the class through 
discussions and presentations.  
 

Required Readings: The required books, articles and case studies will be assigned shortly before the 
course begins.  
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Further Recommended 
Readings: 

 
Cohen, Allan R. and Bradford, David L., Influence Without Authority, 2nd Edition 
(Wiley 2005) 

Pedagogy:  Lectures, Group Discussions 

 

 
2. Course: Responsible Leadership                Course No.: L-PDV5-067 

  Instructor:  Prof. Marjo-Riitta Diehl, PhD 
 

 

Guest Speaker/-s: -  

Contact: marjo-riitta.diehl@ebs.edu 

ECTS: 3 

Number of Sessions:  12 

Language: English 

Course Description: The aim of this course is to help students to carve out their own values and define 
their role as a responsible leader. Students learn the fundamentals of how to cope 
with the multifunctional and multidimensional problems of leadership in and of an 
organization, relating to for example sustainability and corporate social 
responsibility. This is achieved by case studies, exercises and discussions on 
topics that help students to reflect on what their values, beliefs and attitudes are; 
how they intend to cope with leadership dilemmas; elaborate on what motivates 
them, both extrinsically and intrinsically; and which path in their life might be best 
to maximally unfold their potential and utilize their capabilities to the best of all 
stakeholders.  

Required Readings: 
 

Nicholson, Nigel., The I of Leadership: Strategies for Seeing, Being and Doing, 
(Jossey Bass 2013)  
Handy, Charles., What´s a business for? In Harvard Business Review, Dec. 2002, 
p. 49-55.  
Kanter, Rosamund., How great companies think differently. In Harvard Business 
Review, Nov. 2011, p. 66-78. 

+ Additional cases and readings will be assigned at the beginning of the course 

Further Recommended 
Readings: 

Yukl, Gary., Leadership in organizations, 5
th
 ed. or a later edition, (Upper Saddle  

River 2002) 

 

Pedagogy:  Lectures, Class Discussions, Essays, Presentations 
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 Name of Module: Managerial Economics  Module No.: M-ECO5-011 

 Module Owner: Prof. Dr. Jan-Christoph Rülke 
 

 

Contact: 
 

jan-christoph.ruelke@ebs.edu 

Programme/-s of Study: EBS Full-time MBA 

Accelerated Track                   (mandatory) 

Gateway to Germany Track     (mandatory) 

International Track                  (mandatory) 

Semester: 2 

ECTS: 6 

Prerequisites: None 

Contribution to 
Programme Learning 
Outcomes: 

 

LO 1: Graduates demonstrate a good understanding of the most important 
theories, principles and methods of Business Administration. 

LO 2: Graduates are able to directly transfer their knowledge to practice. 

LO 3: Graduates understand technology and its impact on both individuals and 
organisations. 

LO 6: Graduates understand current issues and trends in business and 
management (e.g., market, regulation) that have the potential to affect their 
organisations. 

LO 7: Graduates are able to select, interpret and critically evaluate information 
and derive meaningful answers using scientific methods. 

LO 11: Graduates can identify and leverage business opportunities. 

 

 

  

mailto:jan-christoph.ruelke@ebs.edu
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Contents and Learning 
Outcomes of Module: Microeconomics: In the first part of Managerial Economics, students get to 

know the foundations of microeconomics, strategic thinking, including the basic 
elements of game theory. After completion of this course, students will have: 

 Gained insights into the basic microeconomic concepts (demand, supply, 
market equilibrium) 

 Gained an insight into game theory as a formal theory of conflict and 
strategic behaviour. 

 Acquire a thorough foundation for some of the main equilibrium concepts 
applied in game theory: the rationalisable equilibirum, the Nash equilibrium 
(Cournot, Bertrand), subgame perfect Nash equilibrium, etc., 

 Understand the essential role of strategic behaviour in economic analysis 

In the second part of this course, students will get a short introduction to the 
implications of information asymmetries for the design of incentive contracts. 

It will help students understand the rent extraction tradeoff in the adverse 
selection environment and discuss applications to regulation, non-linear pricing 
by monopoly, quality and price discrimination, financial contracting, labour 
contracts and auditing policies. 

It will also guide students to comprehend the basic tradeoff in moral hazard 
environments and the informativeness principle. The theory will be applied to a 
number of economic examples like franchising, sharecropping, efficiency wage, 
financial contracts and insurance contracts. This course provides students with 
quantitative tools that serve as the analytical foundation for subsequent courses 
in the program.  

Macroeconomics focuses on aggregate markets and aggregate variables such 

as gross domestic output, unemployment, inflation, interest rate etc. Simplified 

models with only a limited amount of markets such as the aggregate goods 

market, the financial market and the labour market are the focus of the analyses 

instead of particular markets. Macroeconomic theory helps to understand how 

isolated firms are affected by the business cycle and the economic environment. 

It also contributes to profound analyses of a wide range of current economic 

problems and policy dilemmas (such as the European debt crisis or the global 

financial crisis). 

Furthermore, it provides insights for policymakers concerning the question 
whether the government and/or the central bank should intervene into the 
economy in order to increase economic growth, stabilize prices, or raise 
employment. As a result, it sheds light on the possibilities and limitations of 
economic policy. 
 
Learning Goals: 

 Graduates will be able to identify and economic concepts which are 
relevant for managerial decision making. They will be aware of the micro-
foundation of business economics as well as macroeconomic 
developments.  

 Graduates will be able to apply their problem-solving skills related to the 
business decision making process.  

 
Learning Objectives: 
 
Cognitive and subject specific learning objectives: 

 Develop students’ skills in quantitative and analytical thinking. 

 Develop students’ ability to make decisions based on economic concepts. 

 Transferability of gained knowledge into practice by applying it to 
examples and case studies. 
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 Discovering tools and techniques necessary to effectively generate and 
utilize information. 

 The emphasis is not on the quantitative aspects alone, but on the 
qualitative insights that come from using models to aid managerial thinking 
and decision-making.  

 
Affective learning objectives:  

 Develop students’ skills to link economic processes and developments to 
the decision making process of firms. 

 Develop students’ skills to understand the impact of their decisions on the 
own business, the environment and society 

 
Behavioral learning objectives:  

 Be able to think critically, creatively and integratively 

Relation to other 
modules/programmes: 

Workload Allocation: 

 
 
 
 
 

 

 
This module relates to these other modules of the programme; Strategic 
Management and Finance 

180 h total student workload, thereof: 

 Lectures (26 x 90 minutes)                                             39 h 

 Exercises & Homework                                                  40 h 

 Exam & Exam Preparation                                             49 h 

 Preparation & Reading                                                   52 h 

 180 Examination Points 
 
Types of Examination Related Course Points           TG/IG 

Written Exam 

Written Exam 

 

 

Microeconomics 

Macroeconomics 

 90 

        90 

         

                        

   IG 

   IG 

 

 

Information on Papers,  
Allocation of Subjects &  
Groups, Homework, etc.: 

All relevant information will be provided prior to the start of the couse and during 
the sessions 

 

 

 
 1. Course: Microeconomics Course No.: L-ECO5-037 

 Instructor/-s: Prof. Dr. André Schmidt 

 

Contact: 

 

jan-christoph.ruelke@ebs.edu 

ECTS: 3 

Number of Sessions:  14  

Language: English 

Course Description: 

 
Today’s students must understand more than just how markets work and the 
principles of supply and demand. They also must understand how self-interested 
parties within organizations interact, and how corporate governance mechanisms 
control these interactions. Consequently, today’s managerial economics course 

mailto:jan-christoph.ruelke@ebs.edu
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must cover a broader menu of topics that are now more relevant than ever to 
aspiring managers. The course applies basic economics tools to provide students 
the skill set necessary for rigorous analysis of business problems they will likely 
encounter throughout their careers. 
 

Required Readings: 
 
 
 
 
 
 
 
 

Brickley, James/Smith, Clifford W./Zimmerman, Jerold: Managerial Economics & 
Organizational Architecture, McGraw-Hill; 5th ed. International Student edition. 
2008. 
Richter, Rudolf/Eirik G. Furubotn: Institutions and Economic Theory: The 
Contribution of New Institutional Economics, Second Edition, University of Michigan 
Press 2005. 
Varian, Hal R.: Intermediate Microeconomics: A modern approach, Ninth Edition, 
Norton, 2014. 

Further Recommended 
Readings: 

Further materials will be distributed as appropriate and relevant.  

Pedagogy:  Lectures & Classroom Exercises. 

 

 

 2. Course: Macroeconomics Course No.: L-ECO5-038 

 Instructor: Prof. Dr. Jan-Christoph Rülke 

 

  

Contact: jan-christoph.ruelke@ebs.edu 

ECTS: 3 

Number of Sessions:  

Language: 

12  

English 

Course Description: 
 
The main objective is to help you understand contemporary macroeconomic 
events and issues in an informed and analytical way. You will learn how to present 
economic concepts verbally, graphically and mathematically. Moreover, in this 
course on macroeconomics, the foundation will be laid for the discussion 
of other topics that you will encounter later in your economic studies. 

Required Readings: 

 
Gärtner (2013), Macroeconomics, Financial Times Prent.4th edition, (Details 
regarding the relevant sections of the text will be provided prior to the start of the 
course.)  

Further Recommended  Further materials will be distributed as appropriate and relevant.  

Pedagogy:  Lectures  

 

http://www.amazon.com/s/ref=ntt_athr_dp_sr_1?_encoding=UTF8&sort=relevancerank&search-alias=books&field-author=James%20Brickley
http://www.amazon.com/s/ref=ntt_athr_dp_sr_2?_encoding=UTF8&sort=relevancerank&search-alias=books&field-author=Jerold%20Zimmerman
mailto:jan-christoph.ruelke@ebs.edu
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